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Turning insights into action

How it works:
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65% of Gen Alpha in Germany
are watching YouTube
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Q1. Which of the below does your child watch, do oruse? / Which of the below
do you watch, do oruse? Base DEKids (n=750)




Netflixis the most popular Video on Demand
platform for kids in Germany

71% 2-5yrs 6-9yrs | 10-12yrs
66% 67% 80%
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Q15. Which Video On Demand services has your CHILD recently watched? / Which Video On Demand services have you recently
watched? Base DEKids (n=750)




YouTube
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of kids in Germany

watch YouTube on a
TV screen
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Q2: Which device do you usually use to watch or play the below?
Base DEKids (n=750)



Content preferences on YouTube change
as kids get older

What type of content do you watch on YouTube?

2 - 5yrs 6 -9yrs 10 - 12yrs
Cartoons 62% Music 42% Comedy / 45%
Funny Videos
Music 41% Cartoons 39% Music 43%
Toys & 1% Comef:Iy/ 36% Gaming .
Games Funny Videos related 32%
Nursery 38% Toys & 36% Toys & .
Rhymes Games Games 27%
Animals & o Animals & o
Nature 34% Nature 30% Cartoons 25%
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Q3. What types of content do you watch on each of the below platforms?
Base: Base DE Kids (n=750)



Boys favorite YouTube channels and shows
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Girls favorite YouTube channels and shows
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Kids in Germany also enjoy these
YouTube channels and shows

:‘@’: 5-Minute
AT Crafts®
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Second
Screening



6-9yrs 10-12yrs

2-5yrs

Over half Of Other activities kids do while watching TV
Kids watch Play games 31%
YouTube or
olay mobile
games Wh i | e Watch YouTube Shorts 14%

watching TV °
Watch TikTok 1%

25% 30% 40%

Watch YouTube 26%

2-5yrs 6-9yrs 10-12yrs

28% 21% 30%
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Q8. When watching on TV, does your child also use their phone or tablet to:
/Whenwatching onyour TV, are you also using your phone or tablet to: Base DE Kids (n =750)



Parents are second screening

while watching TV

31% 21%

olay mobile watch .
games YouTube pe |
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Q19. When watching onyour TV, are you also using your phone or tablet to:
Base: DE Parents (n=750)



Mobile
Gaming




65 o

ask their parents for
something they've
seeninanad
when playing a
mobile game
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Q6. Have you ever asked your parents to get you something after seeing a commercial on each of the following
platforms? Base DE Kids (n = 750)



Boys favorite gaming channels
on YouTube

GermanLetsPlay Arazhul LAMI

T

Standart Skill Stumble Guys

Q11: Which YouTube Gaming channels do you like to watch?
Base: DE Boys (n = 375)



Girls favorite channels
on YouTube

Gamingw/ Jen
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ROBLAX

%%NEP

GAMES
FORTNITE

30YS enjoy

Q13: What type of games does your [nCHILD_SELECTED] like to play on a phone or tablet?
Q14: Which of these phone / tablet games does your [nNCHILD_SELECTED] play regularly?Base: DE Boys (n
=375)
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Girls enjoy
Puzzles,
Dolls & Fashion %‘%@_fp
and Pets
mobile games

SONIC!

Q13: What type of games does your [nCHILD_SELECTED] like to play on a phone or tablet?
Q14: Which of these phone / ta bI tg mes does your [nCHILD_ SELECTED]pI y egularly?
Base: DE Girls (n = 375)



Co-viewing
& Ad Recall



44% of Parents co-view YouTube
with their child

50%
44%
42%
30%
26%
23%
Videoon YouTube Broadcast Mobile Console  Nintendo
Demand TV games games Switch

Q18. Do you ever watch or play any of the following with your CHILD?
Base DE Parents (n = 750)

20%
14%

12%

10%

9%

Instagram Facebook
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YouTube
Shorts TV

Catch-up

TikTok



42 % of kids watch YouTube
with their parent(s)

Who do you play or watch content with?

Video on Demand

YouTube
By myself
Parents(s)
Sibling(s) 28%
Friend(s) 17%
Guardian(s) 17%

Q4. Who does your child typically play or watch content with on each of the below platforms? /Who do you typically

YouTube Shorts
By myself
Parent(s)
Sibling(s) 24%
Friend(s) 23%
Guardian(s) 14%

Parent(s)

By myself

Sibling(s) 34%
Guardian(s) 23%
Friend(s) 19%

play or watch content with on each of the below platforms? Base DEKids (n = 750)

Mobile Gaming
By myself
Parents(s)
Sibling(s) 28%
Friend(s) 20%
Guardian(s) 17%
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(o

of parents say their
kid asks for

something they see

during co-viewing
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Q21: Co-viewingis when you watch anything, such as TV or YouTube, with your child. With this in mind, when co-viewing with your child, have
they ever asked you for something they sawin an ad?
Base: DE Parents (n=750)



Around a quarter of girls and boys
remember seeing ads on YouTube

Watch YouTube

Boys 6-12yrs Girls 6-12 yrs
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Q5: Where have you recently seen any ads?
Base: Base DEKids (n=750)




(o
of parents say they
recallads most on
YouTube when
co-viewing with their
child

Q20: When watching or playing with your child, where did you last see an ad?
Base: DE Parents (n=750)
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Influencer
Content



Kids in Germany prefer to watch influencer
content on YouTube over TikTok

Where do you like to watch videos your favorite creators make? 2-5yrs 6-9yrs | 10-12yrs
58% 62% 68%

YouTube Shorts

2-5yrs 6-9yrs | 10-12yrs
18% 23% 30%

TikTok

2-5yrs 6-9yrs | 10-12yrs

12% 15% 31%
23%
19%
(o)
12% 9%
YouTube YouTube Shorts TikTok Instagram Facebook

Q7. Where does your [nCHILD_SELECTED] like to watch the videos that their favorite creators make? Where do you like to watch
videos that your favorite creators make? Base DE Kids (n = 750)




Over half

of boys and girls aged
10-12 watch influencer
contenton YouTube

Q10: Which Shows and Channels does your [NCHILD_SELECTED] like to watch on YouTube?
Base: DEKids (n=750)
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Girls aged
10-12 say
influencer
content /N
iswhat they like |8
to watch most
on YouTube

Q10: Which Shows and Channels do you like to watch on YouT
Base: DEKids (n=750)
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Q8. When watching on TV, does your child also use their phone or tablet to
/When watching onyour TV, are you also using your phone or tablet to: Base: German Kids (n=750)



Favorite brands
and shared
Interests



LEGO leads awareness to ownership ratio
and is also the favorite brand for kids

74%

61%

45% | | | | | | I I
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Q22-Q24: Which of these toy and game brands have you heard of, own, is your favorite?
Base: DE Parents (n = 750)



Parents and kids share aninterest
in LEGO collectibles

38%

18% 18% 17%
1573 12%
10% 9% —
. . . .o ] i :
Magic:
, Harry 3 . Hot
LEGO Disney Pokémon Manga Marvel Barbie  Star Wars Roblox The Jellycat
Potter Wheels Gathering

Precisi
Q25: Do you have any of the same collectible interests as your child?
Base: DE Parents (n =750)



Precisify

Precisify empowers agencies & brands to achieve superior digital advertising
outcomes by leveraging proprietary panels, Al models, intent signals and contextual
data.

Our contextual intelligence is KidSafe COPPA certified and purpose-built to execute
and optimize investment across Video campaigns, Mobile-App campaigns and

Influencer Marketing, pioneering a new standard of zero waste and maximum impact.

For more information, visit: https://www.precisify.com
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